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The Rise of Farmers’ Markets

National Count of Farmers Market Directory Listings
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Source: USDA-AMS-Marketing Services Division
Farmers Market information is voluntary and self reported to USDA-AMS. Marketing Services Division
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Demand for Local Food in North Carolina

North Carolina is #10
nationally for most
markets (229)

According to an ASAP

survey, from 2004 to 2011

there was a reported
increase in local food
expenditures across
income and age bands.

Proportion Reporting Over $400 in
Monthly Food Expenditures
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Economic Impact of Buying Local Food

share Marketing share

15.8¢ 84.2¢

For every $1 on food, less than 16 cents goes to the
farmer.
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Economic Impact of Buying Local Food

When shopping at a farmers’ market, 62 cents goes
to the farmer and 99 cents stays within the state.
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Health Impacts of Shopping at Farmers’ Markets

A 2011 NIH report revealed
that proximity to farmers’
markets was associated with
lower BMI among NC youth,
while density of fast food
chains was associated with
higher BMI.
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Characteristics of Region 5
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Characteristics of Region 5
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Characteristics of Region 5
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Characteristics of Region 5
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Farmers’ Market Assessment Strategies

* Key Informant Interviews = %

Thank you for taking the time to complete this survey about farmers’ markets, Yowr input

L]
) will be used to improve farmers’ markets in Chatham County. Please answer the following
ommuni urvevs e e T S
Lept confidential
1. Inthe past year, have you visited a farmers’ market in Chatham County at least once?

* Focus Groups = e

2. In 2012, how often did you visit a farmers' market in Chatham County?

* FM Manager Surveys gos | St

 Vendor Surveys il =

4 Please select the market you most often visited n 2012.
[ Chatham Mills Farmers' Market

e DOT evaluations e

[ Pittsboro Farmers’ Market
[ Siler City Farmers’ Market

e Market Research i

1|Paze

e Health Equity mapping
e Health Impact Assessment
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Farmers’ Market Assessment Strategies
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Assessment Results

What prevents shoppers from buying?

. Market doesn’t fit my schedule

. Prices are too high

. Lack of Variety

. Transportation / Length of Travel
. Lack of awareness
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Assessment Results

What is most important when shopping for
produce?

. Quality of produce

. Variety of produce
. Price

. In season

. Locally grown
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Assessment Results

What would make you more likely to shop
at the farmer’s market?

Tasting Samples

Discounts or Promotions

Recipes

Cooking demonstrations

Children’s activities or special events
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Assessment Results

How do you hear about
community events?

. Word of Mouth

. Newspaper

. E-newsletters

. Facebook

. Work/co-workers
. Radio
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Supporting Farmers’ Markets in Region 5

The Big Question

How can our region provide
greater access to fresh local
produce to low income
populations, while also
helping local farmers earn a
living wage?
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Supporting Farmers’ Markets in Region 5

The Solutions

Regional communications campaign

Customized local campaigns

Regional farmers’ market manager collaborative
SNAP/EBT acceptance at markets

Improving transportation and accessibility

Land use protections

Innovative partnerships
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Regional Communications Campaign

i CTG Project Region 5

* Billboards https://www.youtube.com/user/Allin4Health
* Social Media https://www.youtube.com/watch?v=GnDr daiyw
* Newspaper Articles
e Commercials

* Youtube Videos
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Customized Local Campaigns

Mebawne Farmers’ Market

First Saturday Celebration

July 6, 2013 from 10 am - noon

Person Area
Transportation

A Public Tranaporaton Sysien”

Little Chefs Cooking Class 10 am. - 1l a.m.
~ Learn chout healthy eating & supporting local farmars
- Meet & greef with the farmers from Diamand W Farm
- Taste test delitious sampies of locally grown blueberries
Caswell County Local Foods | - Help chef Perny make kid-frisndly & hatty pizza

Please register your children by emailing
mot mprograms@gmall.com or ealling 919 - 360 - 1323

Person County Farmers Market
Wednesdays 3 p.m.- 6 p.m.and Saturdays 8 a.m.-12 p.m.

www.personcountyfarmersmarket.com @&
www .facebook.com/personcountyfarmersmarket

n County
rs Market

North Carolina

untyfarmersmarket.com

A See Yow at the market! £ .§
More Betails: facebonk cow/MebaneFarwersmarket C;&

e Postcards

el ling
Gmnt Proyect and the Centers for Drusese Control send Prevestion.

e Flyers

e Local Success Stories
 Food Directories _
* Door Hangers Communities
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Regional Farmers’ Market Manager Collaborative

Annual Regional Training
Monthly Email Updates
Webinars or Conference Calls
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SNAP/EBT Acceptance

Greensboro Curb Farmers’ Market

Double Bucks

Involving DSS

Posters

Flyers

Facebook Ads

Media Releases
Community Engagement

501 Yanceyville St. 501 Yaneeyville St

Greensboro, NC Greenshore, NC

Wednesday 7a-12p, 336-313-2402
3:30-6:30p gsofarmersmarket & gmail.com
‘www.gsofarmersmar ketorg

Made possible with funding from the North Carolina Community Transformation Grant Projectand the Centers for Disease Coatrol and Prevemtion.
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Improving Transportation and Accessibility

Person County Donation Station

Goal: Provide greater access to local food to persons with physical and

mental disabilities.

Partnership with:

B GHEY FETECOST
(RIS ST PG
Wl s

Cynthia Wilson has o lot
fo say about the Christian
Help Center (CHC), whether
falking about all the orza-
nization has been doing to
meat 3 multitude of needs in
the eommunity o the nsw
ways il plans fo enhance its
services.

Obviously o passionate
spokesperson for (he busy
von-profit, she seems ready
to begin her role as ils new-
estexecutive director

Wilson will officially begin
her duties as director of the
-~ CHC o July 1. She succeeds

. v owsme  Mary Stanfield, who retived
{ew Christian Help Cantér (CHC) Executiva Director Cymthia Wiison (centsr) and Medical Ressrve Corp vol- from the position Friday, af-
miteer Herman Schml fresh vegstables fro i

Christian Help Center

DCODH

Farmer Foodshare

Group Homes of Person County

P onway at the Person County ter having served (he center

for the purpose of itto Wilson plans to buy fresh produce  for 14 vears, fitst as assistant

-om the market for the center’s clients every couple of waeks. Food is lso donated to the CHC by vendors and  director, and then as divector
sitors to ek, h P volunteers, for the last eight years

Wilson named new
executtve director of

Christian Help Center

Wilson, who was born
and ralsed in Allensville and
18 & member of Allensville
United Methodist Church,
has served on the CHC Board
of Divectors for the past six
years, A lot of people sug-
gested she apply for the di.
rector pacition, said Wilson
while speaking with The
Courier-Tines this weel:

“Belng on the beard, [ un.
derstood the new direction
and where it was going, and
thought I eould fulfill that
role” Wilson said.

Before Ihe board of diree-
tors selected Wilson as the
center’s director, Wilson was
teaching at an elementary
sehool in Virginka, However:
Wilson began her career in
Person County, where she
worked a¢ & media specialist
at Southern Middle School

S G, Tuge §

Communities
Transforming
For a healthier North Carolina



Innovative Partnerships

West Rock Farmers’ Market
Veggie Van at Durham Health Department
Chatham Food Policy Council

Producing < P

. a@d o
Disposing @ Delivering ‘
|{II IJ | ‘

Food L 4
System
Elements
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Evaluation Efforts

DOT Evaluations

Customer Surveys

Sales and Customer Counts
Rapid Market Assessments

sticky economy evaluation device
measuring the financial impact of a public market

Saturday Spring/Summer

an economic impact report generated for:
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Questions?
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